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Why do people 
give to some 
causes but not 
others?

  



Agenda
●A Tale of Two Minds
●Three Insights
●CSI My E-campaign
●Q & A

 



(The Man with Two Brains, 1983)



System 1
●Emotional Brain
●Fast
●Likes stories
●Visual / 

Concrete Language
● Innate

(Why We Care, Slovic, 2009)



System 2
●Analytical Brain
●Slow
●Abstract
●Verbal
●Rational
●Learned 

in School

(Why We Care, Slovic, 2009)



How do you motivate system 1?
 

MESSAGE

ATTENTION

FEELINGS

HELPING

(Why We Care, Slovic, 2009)



Make Your Message 
TANGIBLE



(The Critical Link Between Tangibility & Generosity, 
Cryder & Loewenstein, 2009)

"1 Pack = 1 Vaccine."

"1 Pack Will Help 
Eradicate Newborn
Tetanus Globally.""



(Designing for the Greater Good, Top & Cleveland, 2010)



Avoid Statistics 
of Scope



(Insensitivity to the Value of Human Life, 
Featherstonhaugh et al., 1997)

Saving 4,500/11,000

>
Saving 4,500/250,

000



Tell the Story 
of the "One"



Amy, Age 1.5



(The  Singularity Effect of Identified Victims in Separate and Joint 
Evaluations, Kogut & Ritov, 2005)



(The  Singularity Effect of Identified Victims in Separate and Joint 
Evaluations, Kogut & Ritov, 2005)





●Make Your Message 
Tangible

●Avoid Statistics of Scope

●Tell the Story o
f the "One"



Activity: CSI My E-campaign


